Factors Influencing User Preferences and Perceived Benefits of Using Digital Payments in West Sumatra by Riganislamareda, Sukma
  
REFERENCES 
Achor, P. N. (2013). Shifting Policy Paradigm from Cash-Based Economy to Cashless 
Economy : The Nigeria Experience, 4(4), 1–16. 
Achord, S., Chan, J., Collier, I., Nardani, S., & Rochemont, S. (2017). A Cashless 
Society: Benefits, Risks, and Issues (Interim Paper). 
Articles, O. P. S. (2004). M p : a j e p s i, 44–66. 
Au, Y. A., & Kauffman, R. J. (2008). The economics of mobile payments: 
Understanding stakeholder issues for an emerging financial technology 
application. Electronic Commerce Research and Applications, 7(2), 141–164. 
https://doi.org/10.1016/j.elerap.2006.12.004 
Deningtyas, F., & Ariyanti, M. (2017). Factors Affecting the Adoption of E-Payment 
on Transportation Service Application Using Modified Unified Technology of 
Acceptance and Use of Technology 2 Model (pp. 38–43). Putrajaya, Malaysia: 
Proceedings of Academics World 64th International Conference. 
Dewan, S. G., & Chen, L. (2005). Mobile Payment Adoption in the US: A Cross-
industry, Crossplatform Solution. Journal of Information Privacy and Security, 
1(2), 4–28. https://doi.org/10.1080/15536548.2005.10855765 
Dwivedi, Y. K., Rana, N. P., Jeyaraj, A., Clement, M., & Williams, M. D. (2017). Re-
examining the Unified Theory of Acceptance and Use of Technology (UTAUT): 
Towards a Revised Theoretical Model. Information Systems Frontiers, 1–16. 
https://doi.org/10.1007/s10796-017-9774-y 
Kaynak, E., Tatoglu, E., & Kula, V. (2005). An analysis of the factors affecting the 
adoption of electronic commerce by SMEs: Evidence from an emerging market. 
International Marketing Review, 22(6), 623–640. 
https://doi.org/10.1108/02651330510630258 
Kim, C., Mirusmonov, M., & Lee, I. (2010). An empirical examination of factors 
influencing the intention to use mobile payment. Computers in Human Behavior, 
26(3), 310–322. https://doi.org/10.1016/j.chb.2009.10.013 
Liang, T., Ho, Y., Li, Y., & Turban, E. (2012). What Drives Social Commerce : The 
Role of Social Support and Relationship Quality, 16(2), 69–90. 
https://doi.org/10.2753/JEC1086-4415160204 
Nagajurna, B. (2019). Emerging Trends in Digital Payments – A Prospective Study Dr. 
B. Nagarjuna Associate Professor, Sree Vidyanikethan Institute of Management, 
  
Tirupati, 9(01), 1–9. 
Nel, J., & Boshoff, C. (2017). Development of application-based mobile-service trust 
and online trust transfer: an elaboration likelihood model perspective. Behaviour 
and Information Technology, 36(8), 809–826. 
https://doi.org/10.1080/0144929X.2017.1296493 
Oney, E., Guven, G. O., & Rizvi, W. H. (2017). The determinants of electronic 
payment systems usage from consumers’ perspective. Economic Research-
Ekonomska Istrazivanja, 30(1), 394–415. 
https://doi.org/10.1080/1331677X.2017.1305791 
Pavlou, P. A. (2003). Consumer Acceptance of Electronic Commerce: Integrating 
Trust and Risk with the Technology Acceptance Model. International Journal of 
Electronic Commerce, 7(3), 101–134. 
https://doi.org/10.1080/10864415.2003.11044275 
Pooi, Y., Khalid, H., & Nadarajah, D. (2018). Millennials ’ Perception on Mobile 
Payment Services in Malaysia. In 4th Information Systems International 
Conference 2017 (Vol. 124, pp. 397–404). Bali, Indonesia: Elsevier B.V. 
https://doi.org/10.1016/j.procs.2017.12.170 
Punwatkar, S., & Verghese, M. (2018). Adaptation of e-Wallet Payment: An Empirical 
Study on Consumers’ Adoption Behavior in Central India. Ijamtes.Org, 8(Iii), 
1147–1156. Retrieved from http://www.ijamtes.org/gallery/154 conf-mba.pdf 
Rahayu, R., & Day, J. (2015). Determinant Factors of E-commerce Adoption by SMEs 
in Developing Country : Evidence from Indonesia. Procedia - Social and 
Behavioral Sciences, 195, 142–150. https://doi.org/10.1016/j.sbspro.2015.06.423 
Rahayu, R., & Day, J. (2017). E-commerce adoption by SMEs in developing countries: 
evidence from Indonesia. Eurasian Business Review. 
https://doi.org/10.1007/s40821-016-0044-6 
Shankar, A., & Datta, B. (2018). Factors Affecting Mobile Payment Adoption 
Intention: An Indian Perspective. Global Business Review. 
https://doi.org/10.1177/0972150918757870 
Singh, N. K., Sahu, G. P., & Rana, N. P. (2019). Critical Success Factors of the Digital 
Payment Infrastructure for Developing Economies, 533, 113–125. 
https://doi.org/10.1007/978-3-030-04315-5 
Sudburya, D., Saeeda, A., Nnajiubaa, U., Murugesh-Warrena, A., Mashayekhia, S., 
Abdel-Gadira, S., … Cox, B. (2013). An extension of the UTAUT 2 in a 
healthcare context. UK Academy for Information Systems Conference, 
  
Proceedings 2013, Paper 55. 
Toh. Tsu Wei, Govindan. Marthandan, Alain. Yee-Loong Chong, Keng-Boon Ooi, S. 
A. (2009). What drives Malaysian M-commerce adoption? Industrial 
Management & Data Systems, 109(3), 370–388. 
https://doi.org/10.1108/02635570910939399 
Venkatesh, V., Smith, R. H., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User 
Acceptance of Information Technology : An Unified View. MIS Quarterly, 27(3), 
425–478. https://doi.org/10.1006/mvre.1994.1019 
Visa. (2017). Cashless Cities: Realizing the Benefits of Digital Payments. 
Wendy Ming-Yen Teoh Siong Choy Chong Binshan Lin Jiat Wei Chua. (2013). 
Factors affecting consumers’ perception of electronic payment : an empirical 
analysis. Internet Research, 23(4), 465–485. 
https://doi.org/10.1108/09574090910954864 
Zhao, Y., & Kurnia, S. (2014). Exploring Mobile Payment Adoption in China. Pacific 
Asia Conference on Information Systems, 1–16. 
Zhou, T. (2008). Exploring mobile user acceptance based on UTAUT and contextual 
offering. Proceedings of the International Symposium on Electronic Commerce 
and Security, ISECS 2008, 241–245. https://doi.org/10.1109/ISECS.2008.10 
  
 
